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Objective

1. Guide sellers on eBay of how to increase 
their conversion rate (percentage of 
transacted auctions)

• Focus on golfballs

2. Test the robustness of our model on 
different brands

Explanatorywith future aspects



Data and Preprocessing
New Callaway/Titleist Golfballs

Auction CharacteristicsParse the titleRemove Variables that 
we cannot use

More:
• Start Price
• Duration
• By It Now
• ...



Exploration
Feedback Score Bid Increment

Start Price Duration

Pink: Auction did not transact
Blue: Auction transacted



Exploration

Has Logo

Pink: Auction did not transact
Blue: Auction transacted
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Conclusions

• Surprising: the lower the feedback score is, 
the more likely the auction is to transact!

• To increase conversion rate:
• Increase bid increment  
• Decrease start price 
• Decrease duration 
• Quantity: sell either very big batches or low 

quantities

• It does not imply that the model is robust to 
any product!


